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FOREWORD

Quality education in tourism manpower development re-
quires local texts and references for tourism students and
professors alike. This book by Dr. Zenaida L. Cruz plays a
significant role in this context.

Through this book, the reader isintroduced to the theories,
concepts, and principles pertaining tothebehavioral, sociological,
political, economic, psychological and cultural aspects of tourism.

Let this book be an instrument for better appreciation,
understanding and improvement of the Philippine tourism
industry and hence make a major contribution to national
development and progress.

Rafael M. Alunan III
Secretary

22 October 1991
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